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A TOWERING ADVENTURE TRIUMPH... WINNER OF 27— 
INTERNATIONAL AWARDS...7 ACADEMY AWARDS! 
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OFFICIAL BILLING 


COLUMBIA PICTURES 40% 
presents 
A SAM SPIEGEL PRODUCTION 40% 


WILLIAM HOLDEN 100% 
ALEC GUINNESS e JACK HAWKINS 


100% 

in 
THE BRIDGE ON THE RIVER KWAI 100%. 
TECHNICOLOR® CINEMASCOPE 25% 


with 


SESSUE HAYAKAWA JAMES DONALD 


ANN SEARS 25% 


and introducing GEOFFREY HORNE 25% 
Directed by DAVID LEAN 40% 
Screenplay by PIERRE BOULLE Based on His Novel 25% 


STORY 


(Not for Publication) Captured British Army officer Colonel Nichol- 
son directs prisoner construction of a jungle railway bridge for the 
Japanese, in the Kwai River prison camp run by Colonel Saito. Shears, 
U. S. seaman escaped from the camp, returns with British comman- 
does Major Warden and Lieutenant Joyce to destroy the war-vital 
span. Nicholson, proud of his work, discovers the bridge has been 
mined, iust as the Japanese send their first train over it. 


RUNNING TIME: 2 HOURS, 41 MINUTES 


FEAST REASON SP AEA LE TTL IIE LPT TESTS ALES FE, SARE LIN 8 LEI TREE ETOH SELES O NEL TILES LEIDEN 


Shears: ........... William Holden 


Colonel Nicholson 
Alec Guinness 


Major Warden....Jack Hawkins 
Colonel Saito..Sessue Hayakawa 
Major Clipton....James Donald 


Lieutenant Joyce 
Geoffrey Horne 


CAST 


Baker .............. Harold Goodwin 
PUES eich eee Ann Sears 
Captain Kanematsu 

Henry Okawa 


Lieutenant Miura 
K. Katsumoto 
be ee M. R. B. Chakrabandhu 


Siamese Girls 


Colonel Green....Andre Morell 
Captain Reeves..Peter Williams 
Major Hughes .......... John Boxer 
Grogan ............ Perey Herbert 


Vilaiwan Seeboonreaung 
Ngamta Suphaphongs 
Javanart Punynchoti 
Kannikar Dowklee 


CREDITS 


Written by Pierre Boulle; Based on his novel of the same title; 
Directed by David Lean; Assistant Directors, Gus Agosti, Ted Stur- 
gis; Technicolor®; Photographed in CinemaScope; Director of Pho- 
tography, Jack Hildyard, B.S.C.; Production Manager, Cecil F. Ford; 
Art Director, Donald M. Ashton; Assistant Art Director, Geoffrey 
Drake; Production Executive, William N. Graf; Chief Editor, Peter 
Taylor; Chief Sound Editor, Winston Ryder; Technical Advisor, 
Major-General L. E. M. Perowne, C.B., C.B.E.; Camera Operator, 
Peter Newbrook; Construction Manager, Peter Kukelow; Sound, John 
Cox, John Mitchell; Continuity, Angela Martelli; Chief Electrician, 
Archie Dansie; Make-up, Stuart Freeborn, George Partleton; Ward- 
robe, John Apperson; Photographed in Ceylon; Music by Malcolm 
Arnold; Played by the Royal Philharmonic Orchestra. Produced by 
Sam Spiegel. A Horizon Picture. A Columbia Pictures Release. 
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A picture that must be seen...and 
seen again! A towering triumph 
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Winner of 27 International 
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The Book! 


There are several different editions of "The 
Bridge Over The River Kwai," the best-sell- 
ing novel by Pierre Boulle upon which the 
picture was based. Vanguard Press published 
the original edition, and Grosset and Dunlap 
a hard cover reprint. Bantam Books’ several 
paper back editions include a Pathfinder 
Edition for school distribution (below). The 
Bantam company also is issuing a new mo- 
tion picture edition (cover "'roughs,"' above) 
which will be publicized via a shelf-extender 
display and a special window streamer in 
paperback outlets around the country. Work 
with your Bantam Books’ distributor on the 
following, and whatever else is possible in 
your territory: 


@ Use a one-column pressbook ad as the 
basis for a bookmark. 

@ Send copies of the book and your 
credits to all movie critics, etc., with 
the request they review picture and 
book at the same time. 

@ Separate the pages of a copy of the 
book and rubber stamp your message 
in red ink for handouts. 

e Offer copies of the book as contest 
prizes. 

@ Go after library and bookstore win- 
dow displays plugging the book and 
the picture, in conjunction with other 
Pierre Boulle books or Sam Spiegel 
pictures. 
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The Bridge 


"The Bridge on the River Kwai'' offers un- 
usual opportunities for an effective, simply- 
constructed front display. Make two enlarge- 
ments, or have an artist paint two huge 
replicas on cardboard, of the bridge struc- 
ture as it appears on Still No. Art 4, with one 
of the drawings a reverse. Silhouette the 
bridge foundation and span, and spot on 
both sides of your theatre entrance. If de- 
sired, decorate some of the “timbers with 
"Kwai" scene stills. In addition, work with 
local hobby and toy shops for window dis- 
plays using bridge modelled after the one 
in the picture. 


Go After Schools 


Schools and colleges will welcome''The Bridge 
on the River Kwai.'' Hit the top echelon of 
your local educational system first, and early, 
and obtain their approval and endorsement 
of your campaign before approaching the 
principals, deans and teachers of the differ- 
ent schools. Try for letters from these 
authorities, commending the picture and 
giving their permission to send your per- 
sonal message to the education officials in- 
viting them to a showing of the film and 
offering your services in facilitating student 
attendance. 

@ Set up schedule of special student and 
youth group performances. 

@ Send bulletins to all school principals, 
education guidance personnel, presi- 
dents of PTA's, colleges, etc. 

@ Contact all youth organizations (Boy 
Scouts, Girl Scouts, PAL, Young Israel, 
CYO) and get their aid in distributing 
bulletins, marching to special shows. 

@ Provide copy for editors of school pa- 
pers, and go after reviews. 

@ Try for mailing list of Audio-Visual Di- 
rectors of Board of Education. 

@ Publicize through local banks and their 
School Savings accounts. 


‘Bridge’ Builders 


Local scout groups or drill team to demon- 
strate marching to tune of "River Kwai 
March." 

Sponsor contest among youngsters for 
best bridge model constructed from 
Erector sets, wood, etc., to be displayed 
at theatre with promoted prizes for best. 


Promoted prizes to small fry whistling 
"River Kwai March" in contests over 
public address system. 

Road signs: ''This way to ‘The Bridge on 
the River Kwai!' " 


Academy Award Exploitation 


OSCAR ANGLES: Let your theatre 


front shout the good news! Let ‘em know 
you're showing "The Bridge on the River 
Kwai," winner of seven Academy Awards 
including that for best picture of the year. 
Have your artist build a huge figure of an 
Oscar, gild it and letter the title and awards 
on it for a lobby standee. Use other card- 
board Oscars for your marquee and spot- 
light 'em for night display. Have a street 
bally carry a big Oscar, bearing full credits 
and stopping occasionally to "rest." 


TV AUDIENCES: Supply production 
stills and portraits of stars of the picture to 
local TV commentators and work up con- 
tests and forums geared to the awards, the 
picture and the stars! 


LOCAL PRAISE: Find important local- 


ites and have them interviewed on the air 
before your opening. Go after favorable 
quotes from local VIP's and feature their 
comments on a lobby board. 


‘BEST’ LINE: Play up the credit line: 
"Best Picture of the Year, Winner of Seven 
Academy Awards," in all window displays, 
on throwaways, at book sales outlets, im- 
printed on stills, etc. 


DRESS STAFF: Have your theatre staff 
wear colored arm bands and sashes her- 
aiding your playdate of the best picture of 
the year. Have your cashier preface all 
phone calls with: "State Theatre; Home of 
the Best Picture of the Year!" 


LOCAL OSCARS: Capitalize on the 
fact that "The Bridge on the River Kwai'' 
won a total of seven Academy Awards by 
offering guest admissions to the same num- 
ber of gentlemen in town whose first name 
is Oscar! Have the newspaper cover the 
stunt and photograph the Oscars with the 
figure of their movie-award namesake. 


‘BEST PATRON’: Offer a promoted 


prize or award for your theatre's "best pa- 
tron of the year," the local moviegoer who 
has been most consistent in attendance or 
who has seen the most "best pictures of the 
year’ films. 


Gala Opening! 


Sam Spiegel's production of ''The Bridge on 
the River Kwai," one of the greatest pictures 
of all time, is the winner of seven Academy 
Awards—including that for "best picture 
of the year''—and some 30 other interna- 
tional film honors. One of the most widely- 
acclaimed films ever produced, "Kwai" 
enjoys a tremendous reputation with movie- 
goers, newspapers, radio/TV, the clergy 
schools. Give ''Kwai'' the red carpet treat- 
ment! A gala VIP invitational opening includ- 
ing a local charity benefit performance could 
include newspaper/radio/TV sponsorship 
and coverage, both advance and current. 
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Display Sam Spiegel Hit Films 


Producer Sam Spiegel's enviable record of sensational-hit pictures, including his Academy 
Award-winning "best pictures''—''The Bridge on the River Kwai," ''On the Waterfront" and 
"Lawrence of Arabia''—suggest an attention-getting still display which belongs in your ad- 
vance lobby as well as out front, and in store windows where possible. From your files, from 
National Screen Service and from newspaper offices, obtain stills from ''Waterfront" and 
"Lawrence," as well as from "African Queen" and "Suddenly, Last Summer,"’ to name other 


of Sam Spiegel's boxoffice pictures. 


@ Display of stills might be used as a contest, with 
patrons naming the picture and the stars appearing 
in each still, for quest tickets. Ties might be judged 
on the basis of a 25-word sentence, "| Want to 
See Sam Spiegel's ‘'The Bridge on the River Kwai’ 
Because . . 


@ Display of stills might be tied-in with cooperat- 
ing stores’ window-selling of merchandise already in 
stock, keyed to copy line like: "It's Another Great 
Hit!’ or "A Motion Picture Classic .. . A Femme 
Fashion Classic!’ Add full theatre, picture and play- 
date credits, of course. 


The Music 


The thrilling march and theme music, ‘River 
Kwai March," whistled by the prisoners of 
war in "The Bridge on the River Kwai," is a 
terrific asset in your local promotion of the 
picture. The tremendous popularity of the 
number should provide easy entree for store 
tie-ins. The film's musical theme is based on 
a traditional British military piece, ‘Colonel 
Bogey March," by K. J. Alford. Available in 
sheet music form are "River Kwai March," 
(as piano solo and for band) published by 
Columbia Pictures Music Corp., and "Col- 
onel Bogey" by Boosey and Hawkes. They 
are instrumental numbers and copies should 
be welcomed by local club orchestras, radio 
combos and in-store pianists. 
@ Let the youngsters around town test 
their talents at whistling the "River 
Kwai March!" Work the stunt with 
a cooperative disc jockey, contestants 
to whistle the tune. 
@ Post a notice at the theatre or a small 
news ad or have your DJ announce 
that tickets will be presented by the 
theatre's talent scout to those he 
meets around town, whistling the 
"River Kwai March!" 
e ATV stunt could be based on having 
the town's best whistlers compete in a 
local show: the contestants each eat 
two soda crackers and the first one or 
more able to whistle “River Kwai 
March" win guest tickets. 
@ Send through town an attractive young 
lady carrying a radio tuned to a prom- 
inent disc jockey, who, earlier, has told 
his listeners that anyone identifying 
the tune to the young lady, when they 
hear it on her portable, will receive 
guest tickets to a showing. 


Use Stills 


"Kwai'' stills offer many exciting promotion 
possibilities. Scenes of the bridge, repro- 
duced on posters and in the art stills, could 
be used for decorative effects. Still No. 
450A and Art Still Nos. 6 and 7 (Holden, 
Guinness and Hawkins in front of the bridge) 
are excellent for displays. All the stills sug- 
gested below are contained in the pressbook 
set available at National Screen Service: 


William Holden: Still Nos. 292A, 329A, 
351A, 195A, 333A, Alec Guinness: Still 
Nos. Alec Guinness |, 162A, 173A, 414, 
422, 427,434, 463 480; Jack Hawkins: 
Still Nos. 194A, 281A, 400, 187A; Ses- 
sue Hayakawa: Still Nos. 35A, 60A, 16A, 
26A; Ann Sears: Still Nos. P-4A, P-9A; 
Romance: Still Nos. 321A, 322A, 324A, 
368A, P-8A, 411; Siamese girls: Still 
Nos. 249A, 263A, 347A, Pub. 83A, 460, 
477, 478, 482, 489; travel, cameras: 
Still No. Pub. 29A. 
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Recordings 


45 RPM singles of ''River Kwai March" and 
"Colonel Bogey" are being issued — with 
full recording company support!—by both 
Columbia Records and Colpix Records. The 
former company is issuing a new Mitch Miller 
recording, and Miller himself plans a spec- 
tacular production number on his NBC-TV 
"Sing Along With Mitch" show, keyed to the 
record and to the picture. The new Colpix re- 
cording is by Artie Kaplan and orchestra. 


The "Kwai'' music has also been recorded by 
Art Mooney and orchestra for M-G-M Rec- 
ords and by Carlson's Raiders for Capitol 
Records. A 45 RPM single of "Colonel 
Bogey,'' played by Edmundo Ros in Latin- 
American rhythms has been issued by 
London Records and a 45 RPM-EP album of 
music from the film was recorded by RCA 
Victor. Columbia Records LP album, made 
from the sound track music of the film, con- 


tains both versions of the number in addition 


to a Mitch Miller recording of "River Kwai 
March." Recordings are in the disc jockey 
libraries—get ‘em on the air, with full picture, 
theatre and playdate information credits! 


Wherever possible plan your music campaign 
on "The Bridge on the River Kwai" in co- 
operation with local record distributors who 
can help you reach disc jockeys and key 
music store dealers. Set up contests, window 
and in-store displays using ''Kwai'’ stills and 
art, co-op newspaper ad campaigns, special 
programs around the film and producer Sam 
Spiegel as well as the music from the "Bridge 
on the River Kwai." 


Religious Leaders 


Religious leaders have unequivocally en- 
dorsed the picture via letters of commenda- 
tion and sermons to their congregations. 
Archbishop Richard J. Cushing of Boston 
said in part: ‘Having witnessed this magnifi- 
cent picture, | consider it a duty to praise 
it without reservation ... | am happy to en- 
dorse the picture with all the superlatives of 
the trade." In New York, rabbis praised the 
picture to their congregations and used the 
theme of the film in their sermons. Take 
advantage of this unusual opportunity for 
whole-hearted religious endorsement of your 
show. Invite every religious leader in your 
town to the opening night show. Ask for 
letters to be posted on a lobby board or 
interview them on tape after the showing, 
for later broadcast. In those situations where- 
in the playdate includes a Sunday, suggest 
they comment on the picture during services, 


Selling Aids 


TV TRAILERS: Perfect for your TV 
campaign, with space for local announcer to 
add on theatre and playdate information. 
Also a final freeze for super-imposed visual 
credits, if desired. Order direct from: Ex- 
ploitation Dept., Columbia Pictures Corp., 
711 Fifth Ave., New York, N. Y. 10022. 


TV FEATURETTE: Special 6-Min- 
ute TV featurette on "The Bridge on the 
River Kwai," called ‘Rise and Fall of a Jungle 
Giant." This footage shows actual off-camera 
work on the bridge, as well as scenes from the 
picture itself. Order featurette direct from 
Exploitation Department, Columbia Pictures 
Corp., 711 5th Ave., N. Y., N. Y. 10022, giv- 
ing name of TV personality and program, and 
name and address of TV station, planning to 
use it. The featurette will be shipped direct 
to cooperating station. 


3 Star Interviews 


Open-end interviews for radio promotion. .. 
with William Holden! Alec Guinness! Jack 
Hawkins! Mimeographed scripts for local 
commentator! Order direct from your Co- 
lumbia exchange. 


TRANSCRIPTIONS: A variety of 
spot announcements, all open end for local 
commentator to add theatre credits. Avail- 
able on a single disc. Order from your 
Columbia exchange. 


TEASER TRAILER: For use in ad- 
vance of regular National Screen trailer and 
for cross-plugging! Order teaser trailer from 
your Columbia exchange. 


PHOTO STORY: Story of film in 
stills and captions. Sent with your credits di- 
rect to co-operating newspaper or TV pro- 
gram. Order from: Publicity Department, 
Columbia Pictures Corp., 711 5th Avenue, 
New York, New York, 10022. 


DISPLAYS: 9' x 12' single face flag, 
$45.00; double-face, $75.00. Badge: 40c 
Streamer: 17' long, $16.50 each. Valance: 
$1.65 per running foot; minimum length 10- 
foot. 12 pennant string: 30' long, assorted 
fluorescent colors, $.50 per string. Order 
from National Flag Co., 43 West 2Ist., New 
York 10010, N. Y. 


TELOPS: Information about telops, 
style and prices, may be obtained by writing 
direct to OO Title Card Co., 247 West 46th 
Street, New York 10036, N. Y. 


8mm Film Short 


e Highlight scenes from ''The Bridge on the 
River Kwai" especially edited and adapted 
for 8mm. home projection! 


e This 9 minute cinematic souvenir is avail- 
able at camera and department stores and 
it is being extensively advertised with co-op 
ad mats, points-of-sale streamers and easel- 
backed display cards. Prints also are avail- 
able to theatres showing ''The Bridge on the 
River Kwai," for sale in lobbies. 


e Short, in color, sells for $12.95. In black- 
white, $5.95. For price information, and dis- 
play material in limited quantities, write 
direct to: 


8mm Division 
Columbia Pictures Corporation 
711 5th Avenue 
New York, N. Y. 10022 


Backlight 1-Sheet 


The |-sheet poster for ''The Bridge on the 
River Kwai'' can be back-lighted with tre- 
mendous effectiveness; use it in shadow 
boxes, special frames, windows, etc. 


Accessories 


A TOWERING ADVENTURE TRICMPH FROM THE MAKERS OF “LAWRENCE OF ARABIA" 
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{comparable to Ad No. 503} WINDOW CARD 
@ THREE SHEET @ TRAILER 
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ALL 
NEW: 


e Advertising! 


—¢ Posters! 

e Accessories! 

° Trailers! 

: TV Featurette! 

© TV Spots! 

 e Star Interviews! 
° Radio Spots! 

¢ 8mm Film Short! 
¢ Book Tie-Up! 

« Recordings! 


e Displays! 


ALL 
NEW: 
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(Mat 2-A; Still No. 450A} William Holden, Alec Guinness and 
“Jack Hawkins star in Sam Spiegel’s "The Bridge on the River 
Kwai,’ the CinemaScope-Technicolor drama which won seven 
Academy Awards including that for “best picture." "Kwai" was 
‘made by Spiegel and director David Lean, makers of the spec- 
‘tacular “Lawrence of Arabia." : 


Advance Notice 


Starring William Holden, Alec 


Guinness and Jack Hawkins, 
“The Bridge on the River Kwai,” 
Academy Award-winning Cine- 
maScope-Technicolor adventure 
drama produced by Sam Spiegel 
and directed by David Lean, 
makers of the Academy Award- 
winning “Lawrence of Arabia,” 
opens at the 
Theatre. An impressive support- 
ing cast is headed by Sessue 
Hayakawa, James Donald, Ann 


Sears and newcomer Geoffrey 
Horne. 
Filmed on location in the 


tropical jungles of Ceylon, the 
Sam Spiegel production was di- 
rected by David Lean from a 
screenplay by Pierre  Boulle 
based on his best-selling novel. 
“The Bridge on the River Kwai” 
was produced by Sam Spiegel, 
who made the Academy Award- 
winning “On ‘The Waterfront,” 
“The African Queen” and, more 
recently, “Lawrence of Arabia.” 


David Lean 


The origins of motion picture 
directors are frequently fasci 
nating. For example, there is 
Academy Award-winning David 
Lean, who directed the Sam 
Spiegel production of “The 
Bridge on the River Kwai,” now 
BiG MUN OSs ee at Say she Theatre. For 
“Kwai” and, more recently, 
“Lawrence of Arabia,’ Lean won 
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the “best director” Academy 
Awards; collectively, the two 
pictures won 14 Academy 


Awards including “best picture 
of the year.” 

Lean began his film career as 
a camera assistant with Gau- 
mont Pictures at the Gainsbor- 
ough Studios in England. Part of 
the time he worked as _ third 
assistant director, with duties 
varying from running messages 
to carrying afternoon tea. As he 
sped about the studio, he decided 
that its focal point was the cut- 
ting rooms, where the genius or 
mistakes of a director or actor 
could be examined in detail. 

David was willing to start 
again, to learn the cditing trade. 
He carried cans of film and 
studied the mechanies of cutting 
and splicing. Progressing rapid- 
_ly, he soon had such films as 
“Pyemalion,” “Escape Me Nev- 
er” and “The Invaders” to his 
credit, and became known as the 
best editor in the business. Noel 
Coward gave Lean his first 
chanee as a director with “In 
Which We Serve,” one of the 
finest British war films to be 
made. This was followed by such 
notable directorial efforts as 
“This Happy Breed,” “Blithe 
Spirit,” “Brief Encounter,” 
“Great Expectations” and 
“Oliver Twist.” 

“The Bridge on the River 
Kwai,” a Columbia Pictures re- 
lease, stars William Holden, 
Alee Guinness and Jack Haw- 
kins, with a supporting cast 
which ineludes Sessue Hayaka- 
wa, James Donald, Ann Sears 
and Geoffrey Horne. 


Sam Spiegel | 


The name of Sam Spiegel, pro- . 


ducer of the Academy Award- 
winning Columbia Pictures re- 
lease, “The Bridge on the River 
Kwai,” now at the 
Theatre, has become recognized 
internationally as a guarantee of 
lasting quality, of unforgettable 
story content and of unques- 
tioned taste. 

“The Bridge on the River 
Kwai” won seven Academy 
Awards, including that for “best 
picture of the year.” “Lawrence 
of Arabia,” produced by Sam 
Spiegel, also won seven Academy 
Awards including that for “best 
picture of the year.” His ap- 
proach to films clearly reflects 
his 30 years of experience in the 
motion: picture industry. 

The Academy Awards and 
other international honors which 
have been accorded such other 
Spiegel productions as “African 
Queen,” “On The Waterfront” 
and “Suddenly, Last Summer” 
‘also attest to Spiegel’s preemi- 
nence. 

“The Bridge on the River 
Kwai” stars William Holden, 
Alec Guinness and Jack Haw- 
kins. Guinness, who won an 
Academy Award as “best actor 
of the year” for his performance 
in “Kwai,” also stars in “Law- 
rence of Arabia.” David Lean, 
who directed “Kwai” and won an 
Academy Award for his work, 
also won an Academy Award as 
“best director of the year” for 
“Lawrence of Arabia,” also a 
Columbia Pictures release. 

Motion pictures are Sam 
Spiegel’s life, his vocation and 
his hobby, a 24-hour-a-day dedi- 
cation to which he gives his en- 
tire mental and physical energy. 
Because they have their uncer- 
tainties and their imponderables, 
he considers them more exciting 
and more rewarding than any 
thing else he can envision. He 
has a flair for seeing through 
conflicting details to the essen- 
tial nub of a situation. 


William Holden 


William Holden launched his 
motion picture career in Colum- 
bia Pictures’ “Golden Boy.” Truly 
one of the “golden boys” of the 
screen, an Academy Award win- 
ner and one of Hollywood’s best- 
drawing boxoffice names, Holden 
stars at the Theatre 
with Alec Guinness and Jack 
Hawkins in Sam Spiegel’s Acad- 
emy Award-winning production, 
“The Bridge on the River Kwai,” 
the Columbia Pictures release in 
CinemaScope and Technicolor. 
“Kwai” was produced by Sam 
Spiegel and directed by David 
Lean, makers of the recent Acad- 
emy Award-winning “Lawrence 
of Arabia.” 

Seven Academy Awards were 
accorded “The Bridge on the 
River Kwai,” including one for 
“best picture of the year.” Alec 
Guinness was voted best actor 
of the year and David Lean the 
best director, the same award he 
received for his direction of 
“Lawrence.” 

In “The Bridge on the River 
Kwai,” which is released by Co- 
lumbia Pictures, Holden plays 
an American sailor who escapes 
from a Japanese jungle camp. 
He returns with two British com- 
mandos to destroy the war-vital 
bridge built by British prisoners 
for their Japanese captors. 

Holden won his Academy 
Award as “best actor” with his 
performance in “Stalag 17.” 
Among his other highly success- 
ful films are “Sunset Boulevard,” 
“Pienic,” and “The Key.” 


Alec Guinness 


Academy Award winner Alec 
Guinness stars at the 
Theatre in the Sam Spiegel pro- 
duction, “The Bridge on the Riv- 
er Kwai,” Academy Award win- 
ner as the best picture of the 
year, with William Holden and 
Jack Hawkins also starred. Guin- 
ness reaches the zenith of an ex- 
ceptionally brilliant career with 
his “best actor of the year” por- 
trait of a British Army colonel 
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_in the spectacular CinemaScope- 


Technicolor drama, produced by 
Sam Spiegel and directed by 
David Lean, makers of the more 
recent Academy Award winning 
“Lawrence of Arabia.” 

Guinness once was told he was 
wasting his time when he first 
auditioned for a _ stage role. 
Years later, following a consid- 
erable success on the stage in 
London and Broadway, he was 
told he was “not quite the type 
for a film actor.” 

-Guinness has quietly and grati- 
fyingly made a world-wide repu- 
tation as a Shakespearean star. 
and has entranced and delighted 
film audiences with pictures like 
“Captain’s Paradise,’’ “The 
Man in the White Suit,” “The 
Ladykillers,” “The Lavender Hill 
Mob,” and “Our Man in Hav- 
ana.” He is starred as Prince 
Feisal in “Lawrence of Arabia.” 

David Lean won the Academy 
Award ‘Oscar’ for his direction 
of “The Bridge on the River 
Kwai,” and Pierre Boulle wrote 
the award-winning screenvlay 
based on his own best-selling 
novel of the same title. Sessue 
Hayakawa, James Donald, Ann 
Sears and Geoffrey Horne are 
featured in “Kwai,” which is dis- 
tributed by Columbia Pictures. 
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The Bridge For ‘The River Kwai’ 


The largest outdoor movie set 
ever built for a film is a 
bridge, the focal point of the 
story and action in the highly- 
honored Sam Spiegel production, 
“The Bridge on the River Kwai,” 
Columbia Pictures’ release star- 
ring William Holden, Alec Guin- 
ness and Jack Hawkins at the 
Theatre. 

Produced by Sam Spiegel and 
directed by David Lean, the same 
team which made the recent 
Academy Award-winning “Law- 
rence of Arabia,” “The Bridge 
on the River Kwai” is a Cinema- 
Seope-Technicolor action drama 
which has won enthusiastic ac- 
claim throughout the world. It 
received the Academy Award as 
“best picture of the year.” Other 
Academy Awards won by “Kwai” 
were: 

Best director, David Lean. 

Best musical seore, Maleolm 
Arnold. 
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Best film editing, Peter Tay- 
lor. 

Best photography, Jack Hild- 
yard. 

Best screen play adaptation, 
Pierre Boulle. 

A third longer than an Ameri- 
can football field and as tall as 
a six-story building, the Ceylon 
jungle bridge which titles the 
film was eight months under con- 
struction at a cost of $250,000. 
The span is based on a sketch 
of an actual wartime bridge 
built by prisoners of war for 
their Japanese captors in World 
War II. The sketch had been 
scribbled on a tattered piece of 
cigarette paper and smuggled 
across the Japanese-held Burma- 
Siam jungle border to British 
headquarters. 

Sessue Hayakawa, James Don- 
ald, Ann Sears and Geoffrey 
Horne are featured in “The 


Bridge on the River Kwai.” 


7 Academy Awards 


“The Bridge on the River 
Kwai,” the Sam Spiegel produc- 
tion at the Theatre in 
CinemaScope and Technicolor, 
won 7 Academy Awards includ- 
ing “best picture.” Alec Guin- 
ness, who stars in the film with 
William Holden and Jack Haw- 
kins, was named “best actor.” 
Director David Lean was named 
“best director,” and the film also 
won awards for best musical 
score, best film editing, best 
photography and best screen 
play adaptation, by Pierre Boulle 
from his own novel. A Columbia 
Pictures release, ‘Kwai’ also 
won some 30 other major inter- 
national honors. 
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General Advance 


Winner of seven Academy 
Awards, “The Bridge on the 
River Kwai,” from the makers 
of the Academy Award-winning 
“Lawrence of Arabia,” opens 
eo eae at the .......Theatre. 
The Sam Spiegel production, a 
Columbia Pictures release, stars 
William Holden, Alec Guinness, 
who won the “best actor” award 
for his performance, and Jack 
Hawkins. David Lean, who won 
the “best direction” award for 
“Lawrence,” also won the same 
honors for “Kwai.” 

Filmed on location in the 
tropical jungles of Ceylon, the 
CinemaScope-Technicolor drama 
opens with Holden, an American 
seaman in a Japanese prison 
camp, watching as British officer 
Guinness marches his surren- 
dered troops into the jungle com- 
pound as though they were on 
dress parade. Guinness under- 
goes torture rather than acqui- 
esce in camp commandant Sessue 
Hayakawa’s order that British 
officers work beside their men in 
the construction of a war-vital 
railway bridge across the River 
Kwai. Holden, who intends to 
survive the war, fears Guinness’ 
definition of honor as much as 
he fears Hayakawa’s ruthless- 
ness. He manages a desperate 
escape. 

Guinness’ stubborn courage 
forces Hayakawa to lose face 
but then, to prove that the pri- 
soners are superior to their situ- 
ation, Guinness takes command 
of the bridge construction and 
sees to it that the work is done. 

Holden, meanwhile, sees his 
romance with British nurse Ann 
Sears ended when he is “drafted” 
by the British because of his ner- 
sonal knowledge of the Kwai 
River situation. With comman- 
does Jack Hawkins and Geoffrey 
Horne, Holden desperately strug- 
gles back through the jungle to 
destroy the Kwai Bridge. 

The screenplay for “The 
Bridge on the River Kwai” was 
written by Pierre Boulle based 
on his novel of the same title: 
he, too, won an Academy Award. 


Jack Hawkins 


Internationally known for his 
film work, Jack Hawkins has one 
of the most imvortant roles of 
his career in the Sam Spiegel 
production, “The Bridge on the 
River Kwai,” the Columbia Pic- 
tures release now at the ....... 
Theatre with William Holden and 
Alec Guinness also starred. The 
CinemaScope-Technicolor drama 
was produced by Sam Spiegel 
and directed by David Lean, the 
makers of the recent Academy 
Award-winning “Lawrence of 
Arabia.” -Like “Lawrence,” 
“Kwai” also won the “best pic- 
ture of the year’ Academy 
Award and six other Awards. 

In “The Bridge on the River 
Kwai,” Hawkins plays a British 
commando officer determined to 
blow up a war-vital bridge built 
for the Japanese by British pri- 
soners of war. Holden is seen as 
an American seaman who accom- 
panies Hawkins’ raiding party 
because of his special knowledge 
of the camp, from which he had 
escaped, and Guinness is the 
British colonel who takes special 
pride in the span his men are 
building. Guinness was voted 
“best actor of the year” for his 
“Kwai” performance. 

Director David Lean and 
screen play writer Pierre Boulle 
won Oscars for their work on 
“The Bridge on the River Kwai.” 


Review 


Some 30 major international 
awards have already been ac- 
corded Sam Spiegel’s production 
of “The Bridge on the River 
Kwai,” Academy Award winner 
of seven Hollywood citations, 
including that for “best picture.” 
Produced by Sam Spiegel and 
directed by David Lean, who won 
similar Academy Award honors 
for their production of “Law- 
rence of Arabia,” “The Bridge 
on the River Kwai” is now at 
the Theatre in Cine- 
masScope and Technicolor. 

William Holden, Alec Guin- 
ness, who won an “Oscar” for the 
“best performance by an actor,” 
and Jack Hawkins star in the 
swift exciting film. 

Based on Pierre Boulle’s best- 
selling novel, “The Bridge on the 
River Kwai” has its beginnings 
—and its overwhelmingly sus- 
penseful climax—in a Japanese 
jungle camp early in World War 
II. Here Holden, as an American 
seaman who intends to survive 
the war, watches Guinness lead 
his surrendered men into their 
desperate captivity with all the 
pride of a professional officer. 
Holden manages to escape the 
jungle camp, as much in flight 
from Guinness as from Japanese 
commandant Sessue Hayakawa; 
both possess the stubborn mili- 
tary mind Holden can neither 
understand nor accept. 

As the casual American swept 
up in great events in spite of 
himself, Holden is superb. Guin- 
ness rates his “best actor of the 
year” award for his work as the 
British ‘officer and Hawkins 
plays a commando leader with 
a singleness of purpose and a 
sense of humor. 

Hayakawa is grimly realistic 
as the Japanese commander; 
James Donald, excellent as a 
British doctor. Ann Sears plays 
a nurse who shares with Holden 
a tenderly romantic interlude, 
and Geoffrey Horne makes a 
vivid young commando. 

“The Bridge on the River 
Kwai” is a superb motion pic- 
ture that is well worth seeing, 
again and yet again. 


é ay = 
Kwai’ Music 

The whistling tune heard in 
Sam Spiegel’s Academy Award- 
winning CinemaScope-Technicol- 
or production, “The Bridge on 
the River Kwai,” now at the 
Theatre, continues 
as one of the top musical num- 
bers on the air waves across the 
country. Maleolm Arnold won 
one of the film’s seven Oscars for 
the musieal score. 

“The Bridge on the River 
Kwai,” made by producer Sam 
Spiegel and director David Lean, 
makers of the recent Academy 
Award-winning “Lawrence of 
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Arabia,” stars William Holden, 
Alec Guinness, who won the “best 
ector of the year” award for his 
performance, and Jack Hawkins. 


(Mat I-A; Still No. 126A) "Best 
actor of the year'' Alec Guin- 
ness and William Holden por- 
tray prisoners of war in "The 
Bridge on the River Kwai,"" Sam 
Spiegel's CinemaScope-Techni- 
color production. Jack Hawkins 
also stars in the much honored 
film. "Kwai" was made by pro- 
ducer Sam Spiegel and direc- 
tor David Lean, makers of ''Law- 
rence of Arabia.” 
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